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Defining a cosmopolitan: 

A cosmopolitan views her/himself as a world citizen, 
and this attachment is made on a voluntary basis 

(cf. Bayram 2015).

At the core of cosmopolitan research are the ideas of mobility, 
openness, valuing of different cultures and disengagement from the 

national and local anchors (e.g. Skrbiš & Woodward, 2013). 



• Cosmopolitans see the world as one big, boundaryless space, where 
location-based characteristics do not limit the opportunities to live, work, 
experience, and learn.

• Cosmopolitans can be described as nomads in the global job market; 
they are on a constant move that can help their professional and career 
development and enable them to find self-fulfilment in work. 

• From the perspective of time, careers are not limited to a certain 
company and position, but are more connected to continuous learning 
and temporary positions.  

Cosmopolitan outlook on space & time



• An individual’s identity is built upon physical relations and spaces, but 
the virtual space is already an important habitat for diasporas, virtual 
teams of MNCs, bloggers, ... 

• Concequently, instead of (or in addition to) a national identity, many 
seem to have a cosmopolitan identity, i.e. identify themselves as 
citizens of the world (see e.g. Bayram, 2015, World Values Survey).

• Cosmopolitan individuals are more likely to develop a new kind of non-
location bound social identity because their sense of place is different 
(Skrbiš 1999). 

Cosmopolitan identity



This study aims to understand: 

“How cosmopolitan identity is 
constructed”.

 What characterizes cosmopolitans?

 To what extent and how do they form bonds to places (physical, virtual, 
mental)?

 How is belonging and otherness embraced, enabled and enacted in 
cosmopolitanism at individual and collective levels?



Data collection sources:
Diaries, narrative
interviews, online group 
discussions, blogs

Informants: 

Bloggers, alumni and 
students with different 
career paths and social 
networks

RESEARCH DESIGN



• Empirical account on how cosmopolitans through inter-cultural contacts 
construct and maintain cosmopolitan identity (Kaufmann 2002, Skrbiš & 
Woodward 2013). 

• Show how identity construction occurs in the interfaces of individuals, 
groups and cultures (e.g. Alvesson et al 2008; Pratt, 2012; Besharov & 
Brickson 2016). 

• In a broader sense, the findings may guide the ongoing debate on 
cosmopolitan identity as a threat to national identity and the interests of 
its’ citizens (Skrbiš & Woodward, 2013) as well as provide valuable 
insight into how companies or institutions (e.g., universities) may help 
people to develop cosmopolitan identities (Keating 2016).
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